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Introduction

My name is Carol Whitmarsh Moon. After a short teaching stint, I
fell into the technology field as a web developer, turned web
producer, and then turned product marketer. For more than 20
years, my experiences have ranged from website development to
product marketing to developing product training for global
partners.

[ started my career in technology when the internet was just newly
born. [ was at the forefront of building social media platforms
when social media began. [ now work at the forefront of Al as we
continue marching forward in this new frontier.

[ love connecting complex ideas to audiences through clear
messaging, compelling content, and creative strategy. With a
background spanning press communications, product launches,
corporate and partner sales enablement, and teaching experience, I
believe I bring a unique perspective that bridges industry practice
with education.

In my spare time, I love to travel with my husband and hang out
with my three adult daughters, who keep me in touch with the
latest trends.
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Paving the Way
for the Future

Preparing communicators for the future

Artificial Intelligence is changing the way we communicate.
From press releases generated in seconds to campaigns
optimized by algorithms, today’s communicators are
entering a job market where Al isn’t optional. It's expected.
Yet, many communication programs still don’t teach
students how to apply Al responsibly and strategically. We
have a chance to change that.




Proposal: New Electives

Courses would blend academic

Courses theory with industry application

Courses would prepare students
Integration for a world where Al is integrated
into communication strategy.

Courses would leverage

Leadership Washington Al industry leaders.

Courses would become a
Success

differentiator for the WSU
program.

Strategic
Communication &
Al in Practice




The Persuasive Argument for Preparing Students to

Lead in an Al-Driven World

A\

AN

|

% MMM

|

|




By the Numbers, Students are Not Ready &
Lack Opportunity

90%

Communicators Using
More Gen Al

Ragan’s 2024 CommTech Report
found that approximately 9 in 10
communicators plan to utilize
generative Al more in 2025,
versus 23% in 2023.

Gen Al is proving transformative
for communications. (Ragan,
2024)

Job SKills Changing by

2030

LinkedIn’s report notably
accounts for the proliferation of
Al skills mentioned that will be
expected in the workplace,

with Al Literacy landing the top
spot on the list. (Gutierrez,
2025)

Students See Al Literacy
Essential for Future

Only 3% of students felt very
confident that their education
would help them secure a job in
a field involving Al It is evident
that the opportunity for
furthering Al education at the
university level has room to
grow.(McMillian, 2025)

Few Programs Exist

Although needed by students
and expected by employers,
only a handful of higher
education institutions offer
formal Al literacy graduate-
level coursework &
certificates.



Other Universities Are Moving Ahead

Universities from Columbia to Loyola and NYU are
already introducing courses that merge
communication and Al.

This validates the demand in higher education and
signals where the industry is heading.

WSU differentiator: Instead of treating Al as a side
certificate or optional add-on, WSU can

embed Strategic Communication & Al in Practice
directly into the curriculum, giving students hands-
on, applied experience in campaigns, storytelling,
and ethical communication, preparing students not
just to catch up, but to lead.

(4 e B
! LOYOLA

UNIVERSITY
NEW ORLEANS =

WSU Opportunity

e Build on the momentum

» Offer credit-bearing courses tied to
the Strategic Communication
curriculum

* Position the WSU program as
a leader, not a follower




Implementation Plan

Timeline

Implementation

0-6 months: Curriculum Who Needs to Be Involved
design, faculty training,
and resource allocation.

6-12 months:
Launch as a pilot elective

12-18 months: Evaluate pilot, scale
course availability, expand faculty
adoption.

2 years: Establish Al and
Communication as a
concentration or certificate
program, positioning WSU as a

national leader. Resources Needed




Suggested Modules 1-5

Foundations of Al Al Content Creation Audience & Media Ethics, Bias & Al Strategic
Literacy Tools Analysis Transparency Campaigns




Suggested Course 6-8

Al in Crisis Al & Humanity Al in Real-World
Communication Creativity Application



Metrics Defining

‘ Student Engagement
Enrollment numbers and waitlist demand for courses.

‘ Industry Alignment
Workforce-ready graduates, meeting employer demand for Al skills

Reputation & Recognition
WSU is positioned as an innovator in communication education

00

o /. ‘ Learning Outcomes

'l;/;; Demonstrated Al proficiency across communication workflows.
i

P I Growth Potential
I Degree expansion to attract non-WSU students.



Summary

Despite growing institutional interest in Al
and digital communication, there are not
enough existing courses at WSU focused

on Strategic Communication & Al that blend
ethics, storytelling, campaign strategy, and
hands-on Al tools within a student-facing,
credit-bearing format.

This gap highlights a prime opportunity for
WSU to take the initial steps of developing Al
guidelines and hosting workshops to create a
formal curriculum integration.

The newly proposed curriculum would
provide students with a transformative
educational experience that bridges theory,
ethics, and practice at the intersection of Al
and communication.

Call To Action

Turn this proposal into action

Create electives that lean into Al
within WSU ‘s strategic
communication curriculum

Offer hands-on learning tailored
to public relations, marketing,
and communications students.

Blend ethics, messaging strategy,
storytelling, and practical
application in a unified
framework

Demonstrate WSU industry
credibility and leadership in Al
education
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